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Letter from the editor 

Spring has Sprung Swizzlers!   
 
This issue’s theme, Alcohol Promotionals, was inspired by a 
swizzle stick.  The stick was the Brass Monkey.  Many of us have 
this one in our collections; there seem to be quite a few in 

circulation.  I assumed it 
was from a bar or 
restaurant.   When I 
stumbled upon a ceramic 
mug in a similar image my 
intrigue grew.  The mug 
became a “quest item”.   
 
Find out if the Brass Monkey 
was a woman or a spy or a 
pre-mixed cocktail or an 80’s 
rap rock song (or maybe all 
four?). 
 
Next read about the iconic 

Johnnie Walker and his transformation into a, soon to be iconic, 
woman, Jane Walker. 
 
We’ve introducing a new column called “Straight Stick Spotlight” in 
this issue.  Although not about an Alcohol Promotional we’ll include it  
as it is a very boozy story! 
 
Last, we’ll throw in a nod to Corby’s Whiskey and their most charming Parrot Swizzle Stick. 
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INTRODUCING JANE WALKER 

Did you ever receive a really special and completely unexpected gift?   

No better delight for me than when I received a Johnnie Walker Swizzle Stick holder from 
Stephen Visakay.  Here’s a picture of the treasure.  Note the lovely delicate monocle and gold 
topped cane.  Crazy swizzle stick collectors often face a 
challenge:  how to display our sticks.  This caddy was the ideal 
solution, related thematically to the swizzles.  

For over a century, Johnnie Walker has celebrated taking steps 
forward with the message of “Keep Walking” and the Striding 
Man icon.  

A short description from Worthpoint: 

The Johnnie Walker Scotch Swizzle Stick Holder holds 50 swizzle 
sticks. It measures 7.5 inches high by 5.5 inches wide. The white 
swizzle stick holder is ceramic, the base is solid wood, and figure 

seems to be made of a 
composite-type material. 

The red straight swizzle stick is everywhere, but look around 
and you’ll also find this cute figural: 
 
But that’s not all folks! 

This March, timed to coincide with Women’s History Month, 
Diageo unveiled Jane Walker, the first-ever female iteration of 
the brand’s iconic Striding Man logo, in celebration of the many 
achievem
ents of 
women.  
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For every Jane Walker Edition bottle produced, Johnnie Walker is donating $1 to organizations (up to 
$250,000) supporting women’s progress, including Monumental Women and She Should Run,  
 
Diageo Introduces ‘Jane Walker’ Scotch in Bid to Attract Women 
 

By Jennifer Kaplan 
for Bloomberg.com  February 26, 2018 
 
Johnnie Walker is rolling out a female version of its iconic logo, an attempt to draw more women to 
the world’s best-selling scotch and acknowledge a broader push toward gender equality. 
 
A limited U.S. edition of the whisky will have a striding woman on the label -- rather than the traditional 
top-hatted man -- and carry the name Jane Walker.  
 
The Jane Walker launch is the latest part of the brand’s “Keep Walking America” push, which began 
in 2016. The campaign is an attempt to speak to a broader audience, with ads spotlighting Latinos 
and veterans. 
 

Johnnie Walker has outpaced many 
competitors, growing 18 percent last 
year -- boosted by a revival of 
cocktail culture. 
 
“We really see Jane as the first female 
iteration of our striding-man icon,” she 
said. “We like to think of our striding 
man and our striding woman as really 
walking together going forward.” 
 

 
 
ONE IMPORTANT QUESTION: 
 
Where is the Jane Swizzle Stick?  I, for one, will be keeping an eye out for her! 
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STRAIGHT STICK SPOTLIGHT:   ARTIST AND WRITERS RESTAURANT 

 
There only a few of us collectors who find any charm in straight plastic swizzle sticks.  But I can not 
resist reading the names on these underappreciated objects.  Once in a blue moon there’s one with 
an intriguing name that suggests another time and place.  This time it was the “Artist and Writers 
Restaurant”. 
 
ARTIST WITH NO “S” 
 
This swizzle stick may be plain, but the story 

behind it is not plain at all.  Listen to the tale it tells:   
 
This “Restaurant” was a former speakeasy located at 
215 West 40th Street.  Opened in 1925 under the 
pretense of legality it was christened the Artist and 
Writers’ Club. Lost to history is the reason it was 
“Artist” singular, yet the swizzle stick did have the “S”.  
Perhaps swizzle stick manufacturer “Eagle” thought it 
was a typo and “fixed” it. 
 
During Prohibition patrons 
entered through a door inside 
the warehouse where the nearby 
Met stored scenery.  The decor 
was English tavern with wood 

paneling, heavy furniture, dim lighting and a 
tarnished suit of armor near the door.  A stuffed 
marlin, caught years before by J.P. Morgan, hung 
over the bar. The heavy food and the waiters were 
German and the bartenders were Irish. The 
atmosphere was rowdy.  
 
BATTLE OF THE SEXES 
 
It soon acquired about six thousand members, all of them men; the only 
female allowed was a cat called Minnie. 

When Prohibition ended, Bleeck tried to keep things stag. But after 
customers began patronizing coed establishments, costing him an average of five hundred dollars a 
month, he relented. 
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In 1934, when the first anonymous woman entered Bleeck’s, one charter 
member muttered, “There’ll be mayonnaise on the steaks next week. 

The speakeasy was the favored haunt of the crowd from the nearby Herald 
Tribune.  The newspaper's owner, Ogden Reid, often stopped in for rounds 
with his editors, reporters and copy boys, sometimes imbibing until he all but 
fell down. He always picked up the tab. On occasions he brought along his 
famous friends.  
 
According to the Herald Tribune's near legendary sports editor, Stanley 
Woodward, in his memoirs, Paper Tiger, in the old days it was considered 
unfashionable to come to work at the newspaper entirely sober. Meeting for 
drinks after work was such an established custom that those who did not 

participate were considered unsociable. 
 
Unlike '21' and other celebrity haunts, Artist and Writers was a relatively 
affordable indulgence for most Herald Tribune staffers. Even foppish 
society reporter Lucius Beebe would take a break from his rounds of the 
city's elite establishments to act like one of the boys (and this was a boy's 
club).  
 
Until the end of Prohibition, women were barred from the premises. 
Afterwards they were not entirely welcome, with the exception of a few like 
the hard-drinking Tallulah Bankhead.  
 
She was one of several celebrities-- Humphrey Bogart was another-- who enjoyed soaking up the 
speakeasy atmosphere along with the stiff drinks the joint had to offer. Staffers from The New 
Yorker, Newsweek and The Times also put in appearances. The journalists began gathering in the 
late afternoon. Later in the night, a crowd from the Metropolitan Opera, dressed in tuxes, would 
appear along with the after-theater set of actors, producers and press agents. 
 
Although usually peaceful, fights sometimes broke out; one playwright decked drama critic Richard 
Watts over an unfavorable review and Woodward, a bull of a man, once tore out a section of the bar 
when the bartender cut him off. Martinis were the favored drink with Scotch coming in second. The 
martinis were poured so that they topped the rim, held in place by surface tension, assuring that the 
first sip would produce a cascade that would pour out on the bar and the drinker's cuffs unless he bent 
over and slurped it. 
 
Betting was a popular activity.  There was the Ghoul Pool. Participants would buy the names of a 
famous person over the age of 75 for a buck each. Whoever held the name of the person who died 



	

	
Page	6		
	 	
	

	

first won the pool. Another was the Match Game.  Life magazine chose Bleeck's for its "Life Goes to" 
feature. The article explained the rules:  each player was issued three matches. The sum that the 
loser would have to pay out was set. The players held their matches behind their back. Each player 
would guess the total. The winner would be eliminated until there was only one man left.  The loser 
had to pay out to all of the other players, usually adding a round of drinks. Bleeck's habitues had 
introduced the game to other watering holes but this was its epicenter.  
 
SOMETHING TO LOOK FOR:  It was so popular that Jack Bleeck distributed a set of handsome 
plastic matches to the regulars each year as Christmas gifts. The elegant Lucius Beebe, however, 
played the game with his personal set of gold matchsticks.  
 
References: 

Retrieved from the Daily Beast.com on 4/18/18 Elbow Bending: Where Thurber and Co. Knocked It Back  
by Thomas Vinciguerra from Cast of Characters his book about the golden age of The New Yorker  

	

JOIN ISSCA ONLINE TODAY!   
 
The International Swizzle Stick Collectors Association (ISSCA) was founded in 1985.   
Annual membership is only $20/year (US Members) and $25 (outside the US) 
 

https://www.etsy.com/listing/501004367/swizzle-stick-collectors-annual 
 
Member benefits: 
	
● access to valuable swizzle stick collector research and information 
● the opportunity to add to your collection 
● meet with helpful and friendly collectors, trade with, and learn more about this hobby 
● access to back issues of our newsletters available at a nominal cost which will bring 

you up to date on one of the fastest rising collectibles. 
 

Want to know more?     Reach out to: Pam Ashlund at houseofswizzle@gmail.com 
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BRASS MONKEY THAT FUNKY MONKEY  
Excerpted from Happy Hour History: The Brass Monkey 
By Jim Sabataso  |  June 17, 2015   

The history of the Brass Monkey is one of wartime drama and political intrigue. It’s 1942 on the island 
of Macao off the coast of China. Inside the Brass Monkey Club, an operative named H.E. Rasske 
holds court as he covertly smuggles Allied men and weapons into China. 

Eventually, the Kempeitai (Japanese Secret Service) connects the 
operation to the club, but is unable to locate the smuggler. The secret 
was on the club’s coasters, which Allied agents used to reveal Rasske’s 
identity by crossing out various letters on it.  The operation continued, the 
war was won, but Rasske’s role was lost to history. His only legacy was 
the club’s eponymous cocktail, which he allegedly had a hand in creating. 

Cool story, right? Unfortunately, it was all fiction….  

The drink was named by Steve Doniger, an advertising executive, after 
an alleged World War II spy, named H. E. Rasske. The 1971 ad 
campaign was created by Allan Kaufman, who crafted a series of stories 
about the alleged spy using an old photo of his father as the image of 
Rasske.[1] 

The episodic campaign 
included several 
storylines. The whole 
campaign is worth a 
read (when I have 

tracked them all down I’ll post them online).   
 
My favorite is the possibility that Layona, a 
“Tokyo Rose”-esque character, is really the 
secret identify of the “Brass Monkey”. 

MORE ON THE HUBLEIN MIXED DRINK 

At the time that the Brass Monkey cocktail was 
produced, liquor stores carried mostly beer, 
wine, and hard alcohol; there were very few 
premixed alternatives.  The premixed cocktails 
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were sold in stores, served on planes (in small airline bottles) and included traditional drinks like 
manhattans, martinis, stingers, sidecars, and daiquiris, as well as trendier drinks such as the Brass 
Monkey, Star Stream Tiki and Hobo's Wife.  These drinks were produced by the Heublein Company 
in the 1970s, 1980s and 1990s.  

Sales and popularity of Heublein's Brass Monkey spirit cocktail increased in the 1980s after the 
release of the Beastie Boys' song of the same name.[2] It was widely and incorrectly believed that 
the Beastie Boys were referring to a different drink made from a 40-ounce malt liquor mixed with 
orange juice.[3] However, Mike D has publicly confirmed that the premixed Heublein cocktail was their 
muse.[4] 

In 1982, R. J. Reynolds acquired Heublein Inc. RJR Nabisco sold the division to Grand Metropolitan in 
1987. Grand Metropolitan merged with Guinness to form Diageo in 1997. 

After several years of absence from the market the Brass Monkey premixed cocktail has recently 
been re-released as The Club Brass Monkey. Brass Monkey is currently sold in liquor stores.  

References 

1. Scan of a 1971 magazine advertisement for Heublein's Brass Monkey bottled cocktail	

2. Adweek April 6th 1987	
3. "Happy Hour History: The Brass Monkey". Retrieved 2016-07-13	
4. "Studio 360: Sideshow Podcast: 40 Ounces of Trouble: Mike D Sets 

the Record Straight". Retrieved 2016-08-19	
Brass Monkey “Swizzle Stick Adjacent” Promotional Items 

 
The brass monkey 
campaign included 
Oversized Display 
Matchbook, swizzle 
sticks, a robust episodic 
magazine advertising 
campaign, a gold glazed 
ceramic mug (or swizzle 

stick holder) and (get this!) a 
Board Game!!!! 
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CORBY’S SAYS  

Can you be charmed by a swizzle stick? Of course you can.  How 
could you not, with the Corby’s Parrot, who “perches” on your drink 
by hooking his tail over the edge of the glass? 

The sticks have changed slightly over the years.  These came in 
boxes of 
24, in 
sticks and 
matching 
picks, in 
Red, 
Yellow, 
Green 

and Blue.  

I have seen two shades of blue, dark blue and pastel blue.  Originally the bottom of the stick was in 
the shape of a “C” for Corby’s, but later 
became a standard ball end.   
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If you want to go crazy for Corby’s collectibles, you’ll 
find bottle pourers, ashtrays, swizzle stick caddies, 

ceramic bar statues, 
inflatable parrots, 
cardboard cutout displays 
and even bar lanterns.   
 
The beak on the pourer is 
hinged and opens when 
pouring.  In addition to 
Red, Blue, Yellow and Green, there is also a multi-color pourer. 
 
Squawk! That’s all for now folks! 
 
 

ABOUT US 
 
The International Swizzle Stick Collectors Association was founded in 1985 by Ray Hoare & 
Polly Rusk.   
 
JOIN ONLINE TODAY!    
 
Annual membership is only $20/year (US Members) and $25 (outside the US) 

https://www.etsy.com/listing/501004367/swizzle-stick-collectors-annual 
 
Member benefits: 
	
● access to valuable swizzle stick collector research and information; 
● the opportunity to add to your collection 
● meet with helpful and friendly collectors, trade with, and learn more about this hobby 
● access to back issues of our newsletters available at a nominal cost which will bring 

you up to date on one of the fastest rising collectibles. 
 
Want to know more?     Reach out to: Pam Ashlund at houseofswizzle@gmail.com 
 
	


